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            Amplifying the impact of biological solutions in tough markets
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            Pushing through a challenging year



            Letter from the Board of Directors


          



        
	


          


            Sustainability in the spotlight
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            Market leader in 
industrial enzymes
 


              



        


        


            


                


                


                    


                    


                        


                        Sales by geography



                       


                         Sales to developed markets constituted around 65% of sales and sales to emerging markets around 35%, on par with 2015. Sales to developed markets grew by 1% organically, and sales to emerging markets grew by 5% organically compared with 2015. 
 


                         


                            Explore sales performance across regions by clicking on the illustration to the right.
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34%



                            of sales
 


                        


                            -5%



                            organic sales
growth
 



                        North America



                         Sales declined by 5% organically and in DKK compared with 2015. Sales to Household Care increased, whereas all other areas declined. 
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10%



                            of sales
 


                        


                            4%



                            organic sales
growth
 



                        Latin America



                         Sales increased by 4% organically


and by 2% in DKK compared with 2015. Agriculture & Feed and Bioenergy contributed to growth, whereas Household Care and Food & Beverages declined.
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36%



                            of sales
 


                        


                            6%



                            organic sales
growth
 



                        Europe, Middle East & Africa



                        Sales increased by 6% organically and by 5% in DKK compared with 2015. All areas contributed to growth and the most significant contributors were Technical & Pharma and Agriculture & Feed.
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20%



                            of sales
 


                        


                            7%



                            organic sales
growth
 



                        Asia Pacific



                         Sales grew by 7% organically and by 5% in DKK compared with 2015. All areas contributed to growth, and the most significant areas were Household Care and Food & Beverages. 



                    


                


                


            


                


                    


                         


                            


                             
 


                                    


                                            


                             


                                    


                                            


                             


                                    


                                            


                             


                                    


                                            


                            


                        
  



                



            



        


        


        


            


                


                    


                    


                          


                    


                            


                             


                    


                            


                             


                    


                            


                             


                    


                            


                             


                    


                            


                            


                        
  



                



            



            


                


                


                    


                    Sales by industry



                   


                    In 2016, Novozymes’ sales grew by 2% organically and by 1% in DKK, primarily driven by Agriculture & Feed and Technical & Pharma. 
 



                   


 


                    Explore sales performance across industries by clicking on the illustration to the left.
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                            33%



                            of sales
 



                        


                            


                                


                                    2


                                %


                            



                            organic sales
growth
 



                        Household Care



                        Sales to the Household Care industry increased by 2% organically and in DKK compared with 2015. The division has made good progress on the key strategic initiatives throughout 2016, with continued progress expected in 2017. Market interest in new enzyme technology is very strong.
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                            of sales
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                                %


                            



                            organic sales
growth
 



                        Food & Beverages



                         Sales to the Food & Beverages industries increased by 2% organically and increased by 1% in DKK compared with 2015. 
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                                %


                            



                            organic sales
growth
 



                        Bioenergy



                        Sales to the Bioenergy industry decreased by 3% organically and by 4% in DKK compared with 2015.
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                            of sales
 



                        


                            


                                


                                    5


                                %


                            



                            organic sales
growth
 



                        Agriculture & Feed



                        Sales to the Agriculture & Feed Industries increased by 5% organically and by 4% in DKK compared with 2015. Sales growth was driven by solid sales growth in Feed and moderate sales growth in BioAg.
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                            of sales
 



                        


                            


                                


                                    13


                                %


                            



                            organic sales
growth
 



                        Technical & Pharma



                        Sales to the Technical & Pharma industries increased by 13% organically and by 8% in DKK compared with 2015. The strong growth was mainly driven


by sales of enzymes for pharmaceutical production, sales of hyaluronic acid and contributions from the royalty agreement with GSK.
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                                Henkel recognizes Novozymes with its Best Supply Performance and Sustainability Award Laundry & Home Care for 2015









                                


                            



                        




                
	


                    June



                    2016



                    	


                            


                                


                            



                            


                                DONG Energy and Novozymes announce their intention to turn household trash into green power at DONG Energy’s future REnescience plant in Manchester, UK
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                                The UN Global Compact recognizes Novozymes China as a Pioneer Company for achieving the UN Sustainable Development Goals (SDGs)
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                                Novozymes is ranked #9 on Fortune Magazine’s list of companies changing the world
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                                Novozymes acquires Organobalance GmbH, a company specializing in microbial screening and assay development
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                                Novozymes breaks ground on the new innovation campus in Lyngby, Denmark. The new center will be a global hub for biotech research and business development
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                                Novozymes announces plans to build a new production and supply chain facility near Mumbai, India
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                Macro and industry trends
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             Business model
 






            


                Explore our business model and see how we innovate, produce and supply our biological solutions to customers in various industries worldwide. 
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